Igny, April 11th 2016

Press Release

Note to the reader: This English language version is a free translation from the original press release which is in French
and is available on the company’s corporate website (archos.com). In the event of inconsistencies between the original
French language version and this English translation, the French version will take precedence.

ARCHOS: 15% growth in the first quarter 2016
The Group recorded its fifth consecutive quarter of strong revenue increase
Revenue for the first quarter 2016 was 40.2 million €, up 15% in comparison to first quarter 2015.

Consolidated Turnover
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37,3
2,9
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33,1
1,9
35,0

4,2
1,0
5,2

13%
53%
15%

During the first quarter of 2016, the main events were the following:
- Announcements at Mobile World Congress 2016:
The ARCHOS 2 Diamond Plus is the only smartphone with 4GB of RAM and
64GB of internal storage for less than 250 €. With the Mediatek Helio P10
octo-core processor, a Full HD screen of 5.5 inches, a fingerprint reader and a
rear camera of 20.7 MP, this smartphone illustrates the Group's ability to
bring to its customers the best technology at a competitive price.
Three new WiFi tablets in ARCHOS’s Oxygen range, they are high-end tablets
with Full HD displays (7, 8 and 10.1 inch screens), a quad-core processor, 2GB
of RAM and Android 6.0, sold from May 2016.

- Growth of professional activity:
During the first quarter 2016, Logic Instrument displays a growth in turnover
of 53% compared to the first quarter 2015. This strong increase is due to the
expansion of the range of ruggedized products and the establishment of a full service for mobile product
customization for large accounts. In Europe, several projects in various sectors of industry are already
validated, while others are under negotiation.

Outlook: the strategy of the company is clearly defined for 2016:
- Strengthen its position as key player in the mobility market of smartphones, tablets, computers and
connected objects with innovative and affordable products while continuing the development of the brand
in new regions,
- Improve gross margin as a percentage of sales through a progressive increase of high-end products and an
enhanced professional offer,
- Deploy PicoWAN in 2016, a long range and low power network for connected objects.

After five continuous quarters of growth, ARCHOS plans to continue the increase observed in 2015 and
expects to reach 200 million € of revenue in 2016.
ARCHOS also announces being about to conclude with the European Investment Bank (EIB) the granting of
a loan of a maximum amount of 12 million €.

___________________________________________________________________________________________________________________________

About ARCHOS
ARCHOS, a pioneer in the portable audio and video player market, and now specializing in Android Tablets and Smartphones, has repeatedly
revolutionized the market for consumer electronics since 1988. Today, ARCHOS offers its own line of Android Tablets and Smartphones, as well as a
full line of OEM devices. In 2000, ARCHOS launched the Jukebox 6000, the first MP3 player combined with a hard disk. In 2008, ARCHOS launched the
first generation Internet Tablets, and then the first ever Android powered tablets in 2009. In 2013, ARCHOS launched its first generation of
Smartphones with the ARCHOS Platinum series. ARCHOS has offices in Europe and Asia. ARCHOS is quoted on Compartment C of Eurolist, Euronext
Paris, ISIN Code FR0000182479. Website: www.archos.com
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